ECO-LIGHTHOUSE®

GRON
BUTIK

Lebada, eco-eticheta oficiala a Tarilor Europei
Nordice, include eco-etichetarea supermarket-
urilor si a altor magazine care ofera produse de
uz casnic folosite zilnic. Magazinele care
comercializeaza numai produse de incaltaminte
sau vestimentie nu pot aplica pentru a fi
etichetate cu Lebada.
(http://www.svanen.nu/Eng/default.asp)

Buna alegere ecologica

Societatea Suedeza petru Conservarea Naturii
(organizatie privata) a creat o schema de eco-
etichetare a produselor si serviciilor din Suedia,
incluzand un set de criterii pentru supermarket-
uri/bacanii.
(http://www.svanen.nu/Eng/default.asp)

Floarea, eco-eticheta oficiala a Uniunii Europene,
nu include inca eco-etichetarea magazinelor. In
prezent, se lucreaza la implementarea unei
etichete pentru comertul cu amanuntul.
(www.europa.eu.int/comm/environment/ecolabel)

ingerul albastru, eco-eticheta oficiala din
Germania, acopera 3.800 de produse si servicii,
printre care nu se numara inca si magazinele de
desfacere cu amanuntul.
(http://www.Blauer-engel.de)

Farul ecologic este un program pentru
certificarea performantelor de mediu ale
companiilor mici si mijlocii si ale unitatilor de
administratie publica din Norvegia. Include un
set de criterii pentru bacanii si magazine de
desfacere cu amanuntul in general. Este
administrat de catre o companie privata, cu
sprijinul Ministerului Mediului din Norvegia.
(www.miljofyrtarn.no)

Magazinul verde este un program de
certificare a performantelor de mediu ale
magazinelor de desfacere cu amanuntul din
Danemarca. Programul este dezvoltat si
administrat de COGITA, organizatie daneza de
consultanta pe probleme de mediu.
(www.cogita.dk)

ECO-ETICHETA, simbolul garantiei oferite de
Primaria Municipiului Bucuresti pentru piete si
magazine ecologice, realizata in cadrul
proiectului ECOMARKET co-finantat de
Uniunea Europeana prin programul LIFE Mediu.
(www.pmb.ro)

The Swan, the official eco-label of the Nordic
Countries, includes the eco-labeling of
supermarkets and other shops which offer a
range of products needed in private households
on a daily basis. For example, a shop offering
only shoes and clothes cannot apply for the
Swan label.
(http://www.svanen.nu/Eng/default.asp)

Good Environmental Choice

The Swedish Society for Nature Conservation
(private organization) created an eco-labelling
scheme for products and services in Sweden,
including a set of criteria for
supermarkets/groceries.
(http://www.svanen.nu/Eng/default.asp)

The Flower, the official eco-label of the EU
countries, does not include an eco-label for shops
yet, but the work for implementing a label for
retail trade in general is in progress.
(www.europa.eu.int/comm/environment/ecolabel)

Blue Angel, the official eco-label in Germany,
covers 3,800 products and services, but it does
not cover retail shops yet.
(http://www.Blauer-engel.de)

Eco-Lighthouse Program is a program for
environmental certification of small and
medium-sized companies and public
administration in Norway. It includes a separate
set of criteria for groceries and retail shops, in
general. It is administered by a private company
with the support of the Norwegian Ministry of
the Environment.

(www.miljofyrtarn.no)

Green Shop, environmental certification of all
kinds of retail shops in Denmark. The program
is developed and administered by COGITA, a
Danish environmental consultancy.
(www.cogita.dk)

ECO-LABEL, the symbol of the

Bucharest City Hall guarantee for ecological food
markets and retail shops, framework made with
the European Union's LIFE Environment
programme.

(www.pmb.ro)
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OPENING ADRESS MINISTER, MINISTRY OF ENVIRONMENT

Mrs. Sulfina Barbu

Inthe purpose of EU Environment protection and sustainable devel policy impl ion, the member states and
also nominee ones, starting with 1992 can benefit by a specific financial instrument, LIFE Programme. Developed on three major
components, LIFE Environment, LIFE nature and LIFE Third countries, this instrument had financed up to now over 2000 projects,
with a total value of 1.36 bilions EURO in 40 European countries.

Romania is participating in LIFE programme ( LIFE Environment and LIFE Nature) starting with 1998. Up to now, over 31
projects were financed, the financial contribution from LIFE programme exceeding 8 millions EURO.

Among the project financed by EU through LIFE financial instrument, we have ECOMARKET project, whose beneficiary is
City Hall of Bucharest.

City Hall of Bucharest is finalizing in these days the ECOMARKET project, implemented with the aid of EU financial
contribution, through LIFE Programme (LIFE Environment) instrument.
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. X . . . . The ECOMARKET project has three major objectives:
Primaria Municipiului Bucuresti a derulat proiectul ECOMARKET, co-finantat de A) To build, implement and certificate an Environment Management System, according to the ISO 14001, for
Uniunea Europeana prin instrumentul LIFE - Mediu, un proiect - pilot inovator, avand \ i? own =°tiv:1‘i°;; ) . . biched ( The S ¢ e Ganeral M
ca obiectiv principal minimizarea impactului asupra mediului generat de activitatile n this purpose, the Environment management system documents where established (' The Statement of the General Mayor,
A . n ) . N A and also the procedures), and these days the Certification Audit is in process, being performed by Lloyd's Register.
proprii, cat si de cele desfasurate in pietele agro - alimentare care functioneaza in
spatiideschise sau semi-deschise. B) Two pilot, ecological food markets realization
According to the collected data and preliminary analysis, OBOR and DOMENII food markets were selected. On the basis of
environmental assessment method established, it was possible to estimate the food market activities impact for the two food
markets, analyzing the identified and established criteria. The main aspects considered were electrical and thermal energy and also
water consumption levels, waste production, collection and disposal.

OBIECTIVELE
PROIECTULUI:

C) Building a voluntary Eco labelling scheme, for the retail shops

Four retail food shops from the two food markets where selected in this purpose. The evaluation methods developed, using
sustainable parameters and indicators, allow to each retail shop to establish the impact of the activities on the environment, having
the permanent possibility to adopt the necessary measures for the impact decreasing. The designed eco labeling scheme encourage
the commercial activity to ensure ecological products/services, friendly with the environment, and offering to the consumers the
possibility to choose products/services having a small impact on the environment. 1 4

By finalizing the ECOMARKET project, City Hall of Bucharest succeeds to minimize the environmental impact of its own
activities, and also the impact generated by the food markets and retail shops activities, establishing in the same time efficient
instruments to ensure sustainable development principles to be kept.

During the project development, a team of experts in the City Hall of Bucharest was developed. This team is able to

O Introducerea Sistemului de Management de Mediu, certificat
ISO 14001, in Primaria Municipiului Bucuresti;

® Elaborarea unui model de piatd ecologici siimplementarea
acestuia in doua piete agro-alimentare din Bucuresti;

01

© Proiectarea, testarea si implementarea unei metode de
evaluare a impactului asupra mediului si a unor indicatori de
dezvoltare durabila pentru a obtine o schema de eco-
etichetare voluntara a magazinelor de desfacere cu amanuntul
din pietele agro-alimentare;

@ Monitorizarea si diseminarea rezultatelor proiectului;

iN CADRUL PROIECTULUI
S-AU REALIZAT:

ensure the necessary assistance for extending and generalizing the ecological food markets and eco labeled retail shops number.

The dissemination of the obtained results in the project, by various means ( work shops, brochures, posters, mass media
advertising, etc.), give us the certitude that the number of food markets and retail shops having an ecological activity, on the
sustainable development basis, will increase in the future. We hope in the same time, that other local public administrations, and
also other public institutions, will follow the City Hall of Bucharest example and will soon succeed to implement and to certify the
Environment Management System ISO 14001 -- and the Quality Management System I1SO 9001 --.

Bucharest City Hall (BCH). The main responsibility of the BCH,
as a local public administration authority, in the environmental field
is ensuring a healthy environment to the Bucharest citizens. This is
done by developing programs for environmental protection,
w conservation and recovery, ensuring highly qualitative community

Primaria Municipiului Bucuresti W services, a policy that

would lead to the improvement of the health and living conditions.
Our goal is always to find and implement sustainable solutions to
the city's current problems.

Contact

Certificat Address: 47 Regina Elisabeta Bvd., 050018, Bucharest 5,
ROMANIA
O Proiectarea, testarea si evaluarea unei metode de evaluare a . , v o Phone: +40 21 3143224, Web: www.pmb.ro
mediului (MEM) pentru piete si magazine cu vanzare cu amanuntul T e
situate in piete, folosind parametri si indicatori ai durabilitatii; Atost doctarat

® Au fost dezvoltate si implementate un model de piata ecologica
si 0 schema de eco-etichetare voluntara, bazate pe MEM, care
descriu regulile si criteriile pentru certificarea pietelor ecologice si
eco-etichetarea magazinelor.

© Primaria Municipiului Bucuresti urmeaza sa administreze modelul
de piata ecologica (MPE) si schema de eco-etichetare voluntara
(SEV) si a implementat un sistem de management de mediu (SMM)
in conformitate cu ISO 14001, avand ca scop minimizarea
impactului asupra mediului produs de activitatile din cadrul celei
mai mari administratii publice locale din Romania.

COGITA - Creating environmental solutions for the future

Established in 1995, COGITA is today a modern knowledge-based 5 5

company offering professional and sustainable solutions on a not-

for-profit basis. Our business areas are primarily environmental
communication & competence, local Agenda 21 and eco-friendly
transport solutions. COGITA performs tasks for government COGITA
departments, counties and local authorities as well as private

and i

ECOLOGIC

Acest certificat este dovada vizibili ca magazinul:

Contact
Address: Vestergade 48.1, Odense C, DENMARK
Phone: +45 66 143348, Web: www.cogita.dk

Acorda 3 inconjuritor prin
pe care le destagoara zilnic, pentru:

- reducerea consumului de apé gi energie

- reducerea cantitatil de degeuri prin reciclare gi refolosire

- promovarea produselor ecologice

- promovarea produselor cu Impact minim asupra mediulul

- Informarea consumatorilor privind cumprarea produselor care, intr-un fel sau altul,
ajuti mediul inconjurtor

Lloyd's Register is an i risk rganisation

that works to improve its worldwide clients' quality, safety,
environmental and business performance. Lloyd's Register 2
expertise and activities cover all fields.

Component of the Lloyd's Register group, the organisational X4
structure undertaking management systems' certification (quality,

Primar General environment, etc.) is Lloyd's Register Quality Assurance (LRQA).

Contact ROMANIA

Address: 355-357 Calea Grivitei St., 010717, Bucharest |

Phone: +40 21 2240040, Web: www.Irqa.com

The care for the environment —
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CUVANTUL MINISTRULUI MEDIULUI SI GOSPODARIRII APELOR

Doamna SULFINA BARBU

Pentru punerea in aplicare a politicilor Uniunii Europene privind protectia mediului si dezvoltarea durabila, atéat Statele Membre, cat si
tarile candidate beneficiaza din 1992 de un instrument financiar specific, Programul LIFE. Desfasurat pe trei componente majore, LIFE - Mediu,
LIFE - Naturasi LIFE - Tari terte, acest program a finantat panain prezent peste 2000 de proiecte, cu o valoare totala de |,36 miliarde Euroin 40
de state europene.

Rominia participa la programul LIFE componentele Mediu si Natura inca din anul 1998, obtinand finantare pentru 3| de proiecte,
contributiafinanciara a programului LIFE pentru aceste proiecte fiind de peste 8 milioane de Euro.

In cadrul proiectelor care au primit co-finantare prin programul LIFE se numara proiectul ECOMARKET, al carui beneficiar este
Primaria Municipiului Bucuresti, proiect care are ca obiectiv implementarea Sistemelor de Management de Mediu (SMM) si ISO 14001 in
administrarea pietelor alimentare.

Primaria Municipiului Bucuresti finalizeaza in aceste zile proiectul ECOMARKET, realizat prin co-finantare de catre Uniunea
Europeana, prin instrumentul LIFE-MEDIU.

Proiectul si-a propus trei obiective majore:
A) Realizarea, implementarea si certificarea unui Sistem de Management de Mediu in activitatile proprii ale
Primariei Mun ului Bucuresti,in conformitate cu ISO 14001
In vederea realizarii acestui obiectiv, au fost realizate documentele Sistemului de Management al Mediului ( Declaratia
Primarului General, Manualul Sistemului de Management al Mediului, precum si procedurile aferente), avand loc si auditul de
certificare, efectuat decatre Lloyd's Register;

B) Realizarea a doua piete agroali e pilot, I

Pe baza datelor culese si a analizelor preliminare efectuate, au fost selectatein acest scop pietele OBOR si DOMENII. Pe
baza metodei de evaluare a mediului dezvoltate, a fost posibila evaluarea impactului activitatilor derulate in cadrul celor doua piete,
prin analizarea criteriilor identificate si stabilite in acest scop. Principalele aspecte avute in vedere in acest scopau fost: nivelul
consumurilor de apa, energie electrica si termica, producerea, colectarea si depozitarea deseurilor.

C) Realizarea unei e de Eco-etichetare a a activitatea
in incinta pietelor.

In acest scop, au fost selectate un numar de patru magazine alimentare situate in incinta celor doua piete. Metodele de
evaluare dezvoltate, folosind parametri si indicatori ai durabilitatii permite fiecarui magazin sa-si stabileasca impactul activitatilor
asupra mediului, avand astfel posibilitatea permanenta de a adopta masurile necesare in vederea reducerii acestuia. Schema de eco-
etichetare incurajeaza activitatea comerciala pentru a asigura produse si servicii ecologice, prietenoase fata de mediu, oferind astfel
consumatorilor posibilitatea de a alege serviciile si produsele cu impact redus asupra mediului.

Prin finalizarea proiectului ECOMARKET, Primaria Municipiului Bucuresti reuseste sa minimizeze impactul asupra mediului
generat atdt de activitatile proprii institutiei, cat mai ales, cel generat de activitatile desfasuratein pietele agro-alimentare care
functioneaza in spatii deschise sau semi-deschise, elaborand totodata instrumente eficiente care sa asigure respectarea principiilor
dezvoltarii durabile.

Totodata, pe parcursul derularii proiectului, in cadrul Primariei Municipiului Bucuresti s-a format o echipa de experti, carein
prezent pot asigura asistenta necesara in vederea extinderii si chiar generalizarii numarului de piete ecologice si respectiv a
magazinelor eco-etichetate.

Diseminarea rezultatelor obtinutein cadrul proiectului, realizata prin metode diverse (simpozioane, brosuri, pliante, publicitate
mass-media, etc. ), ne ofera certitudinea ca numarul pietelor si magazinelor alimentare care isi vor desfasura activitatea pe criterii
ecologice, bazate pe principiile dezvoltarii durabile va creste in viitor. De asemenea, speram ca si alte primarii, precum si alte
institutii ale administratiei centrale si locale, vor reusiin scurt timp sa implementezesi sa certifice pentru activitatile proprii, atat
Sistemul de Management al Mediului, conform ISO 14001, cat si Sistemul de Management al Calitatii, certificat 1SO 9001, urménd
astfel exemplul Primariei Municipiului Bucuresti.

e care isi

Primaria Municipiului Bucuresti (PMB), in calitate de

@¥¥iFr  autoritate a administratiei publice locale, are ca principala
WL

responsabilitate, in domeniul protectiei mediului, asigurarea unui
mediu de viata sanatos pentru cetatenii capitalei. Aceasta se
realizeaza prin dezvoltarea de programe pentru protectia,
conservarea si refacerea mediului, asigurarea de utilitati si servicii
cor atoare calitativ, a unei politici durabile de
mediu, care sa conduca la imbunatatirea starii de sanatate si a

it
Primaria Municipiului Bucuresti w

conditiilor de viata ale populatiei. Urmarim intotdeauna sa gasim

solutii durabile problemelor actuale ale orasului.

Contact Certificat
Adresa: Bd. Regina Elisabeta nr. 47, cod 050018,
Bucuresti, sector 5, ROMANIA

Telefon: +40 21 3143224, web: www.pmb.ro

(Valabil 1 an de la data emiteri)

Afost declarats

COGITA- Cream solutii ecologice pentruviitor PIATA
m infiintata in 1995, COGITA este astazi o companie moderna care
ofera solutii durabile si pr intr-un sistem profit.

Domeniile noastre prioritare de activitate sunt comunicarea si
dezvoltarea competentei pe probleme ecologice, Agenda Locala
COGITA 2! si dezvoltarea unor solutii de transport nepoluante.
COGITA lucreaza cu departmente guvernamentale, autoritati

regionale si locale, precum si cu institutii, organizatii si companii ECOLOGICA

private. Acest certificat este dovad Ia ca pi

Contact

Adresa: Vestergade 48.1, Odense C, DENMARK g :

Telefon: +45 66 143348, web: www.cogita.dk

3 5 3 protectiel tor pr s
pe care le desfigoara zilnic, pentru:

e
in reciclare gi refolosire

Lloyd's Register este o societate independenta specializata in

managementul riscului, care prin activitatea sa ajuta clientii sai de produselor cu X
pretutindenisa-si for inafaceri, calitate, n o ,inteun fel sau altu,
mediu si securitate. ‘ajuté mediul Inconjurétor

X4 Parte componenta a grupului Lloyd's Register, structura
operationala care efectueaza certificari ale sistemelor de Primar General
management (calitate, mediu etc.) poarta denumirea de Lloyd's
Register Quality Assurance (LRQA).

Contact ROMANIA

Adresa: Calea Grivitei nr. 355 - 357, cod 010717,
Bucuresti, sector |

Telefon: +40 21 2240040, web: www.Irqa.com

BACKGROUND

The Bucharest City Hall is currently implementing the ECOMARKET project, a pilot
innovative and demonstrative project implemented in the framework of the
European Union's Financial Instrument for the LIFE - Environment. The objective of
the project is to minimize the environmental impact of its own activities and of food
markets (FM"s) that permanently operate in open or partially open spaces and retail
shops within these food markets.

PROJECT OBJECTIVES

© To introduce an Environmental Management System according to
ISO 14001;

® To elaborate an ecological model for Food Market and its
implementation in 2 pilot locations;

© To design, test and evaluate an environmental assessment method
(EAM) for Food Markets and Retail shops situated within food
markets using sustainability parameters and indicators

@ To disseminate the projects results

THE ACTIVITIES DEVELOPED
IN THE ECOMARKET PROJECT ARE:

© Designing, testing and evaluating an environmental assessment
method (EAM) for Food Markets and Retail shops situated within
food markets using sustainability parameters and indicators

@® Based on the EAM, a food market ecological model (FMEM) for
food markets and a voluntary ecolabelling scheme (VES) for the
retail shops was developed and implemented, describing rules and
criteria for becoming certified Ecological Food Markets or Eco-
labelled Shop

© The Bucharest City Hall is going to administrate the model
for the FMEM and the VES, and is implementing an environmental
management system (EMS) in accordance with the ISO 14001, in
order to minimize the environmental impact from the largest local
public administration in Romania.

Piata Domenii | Domenii Food Market Tnainte | Before ~ Acum | Now +
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SISTEMUL DE MANAGEMENT
DE MEDIU CERTIFICAT ISO 14001

Protectia mediului este o prioritate nationala ce trebuie abordata de toate institutiile,
organizatiile si asociatiile, ea reprezentand elementul motor al implementarii si al
imbunatatirii permanente a sistemului de management de mediu astfel incat institutia
sa-si poata mentine si imbunatati performanta de mediu.

Politica de mediu reprezinta baza pe care se sprijina institutia in aplicarea obiectivelor
generale si specifice de mediu precum si pentru stabilirea unei strategii care sa
urmareasca evaluarea permanenta a obiectivelor asumate.

Politica de mediu a Primariei Municipiului Bucuresti a fost definita si documentata de
catre Primarul General, ea fiind clar exprimata. Pentru a fi eficace si eficienta, este
analizata si revizuita periodic, pentru a reflecta fidel orice modificare a conditiilor si a
informatiilor survenite in timp.

Instruiti, constienti si competenti, angajatii Primariei Municipiului Bucuresti, vor avea in
vedere o politica de prevenire si reducere a impactului asupra mediului inconjurator,
generat de activitatile institutiei noastre.

ANALIZA INITIALA DE MEDIU

Procesul de implementare a debutat cu realizarea Analizei Initiale de Mediu.

Aceasta are doua componente:

O Identificarea prin inspectii la fata locului a problemelor de mediu existente in sediul
Primariei Municipiului Bucuresti, cu scopul de a stabili aspectele de mediu
semnificative, care au facut obiectul programului. In scopul identificarii aspectelor de
mediu rezultate din functionarea Primariei Municipiului Bucuresti s-au completat
fise de observatie si s-a creat o baza de date. Datele au fost ierarhizate in ordinea
importantei lor, astfel incat sa poata fi eficient solutionate.

Punctajul total pentru fiecare aspect de mediu reprezinta suma ponderata a
notatiilor acordate relevantei criteriilor:

in care:

p, » este ponderea criteriilor

n, » este notatia acordata criteriului i, notatie care in functie de relevanta
criteriului poate avea valoarea |, 3, 10 sau 30

TABELUL DE CALCUL AL PONDERILOR CRITERIILOR
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@ Evaluarea practicilor de mediu la nivelul PMB cu scopul  identificarii necesarului de
proceduri operationale si de sistem specifice.

ENVIRONMENTAL IMPACTS
OF THE ECOMARKET PROJECT

The direct outcome of the project is the environmental assessment tools and voluntary
eco-labelling schemes for retail shops and food markets. The potential environmental
benefits of the project are believed mainly to be related to the dissemination of the eco-
labelling scheme. This will produce positive environmental results in two substantial
areas:

® Retail trade enterprises and food markets that wish to be awarded
the eco-label are obliged to promote ecolabelled and other
environmentally friendly products in the assortment, deriving a
positive effect on production and consumption.

® The direct environmental impact from the food markets will be
reduced in consequence of the minimal requirements and the
mandatory Environmental Management System (EMS) issues that
are incorporated in the criteria of the ecolabelling scheme.

NOISE LEVEL MEASUREMENTS - OBOR FOODMARKET

3.03.2004 10032005 3.03.2004 10.03.2005 3.03.2004 10.03.2005 3.03.2004 10.03.2005
hour 1213 hour 12-13 hour 12-13 hour 12-13 hour 1213  hour 12-13 hour 12-13  hour 12-13
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IMPACTUL PROIECTULUI ASUPRA MEDIULUI

Rezultatul direct al proiectului: s-a elaborat instrumentul pentru evaluarea mediului si
schema de eco-etichetare pentru magazine cu vanzare cu amanuntul si piete agro-
alimentare.

Beneficii potentiale prin diseminarea schemei de eco-etichetare:
® magazinele/pietele certificate ca ecologice vor fi obligate sa
promoveze servicii/produse eco-etichetate , fapt care genereaza
efecte pozitive asupra activitatilor de productie si consum;
©® impactul direct asupra mediului al pietelor va fi redus conform cu
cerintele minime si obligatorii ale sistemului de management de
mediu,

MASURATORI SONOMETRICE PIATA DOMENII

T T T T T
11.03.2005 4032004 11.032005

T Y T T T T T
4032004 11032005 4032004 11032005 4032004
orele 12413 orele 12413 orele 12413 orele 12413 orede 12413 orele 12413 orele 12413 orele 1213

THE ENVIRONMENTAL MANAGEMENT SYSTEM,
CERTIFIED ACCORDING ISO 14001

The environmental protection, a national priority, must be approached by all organizations, as it
represents the key-figure for implementing and continuously improving the environmental
management system so that each organization to maintain or improve its own environmental
performance.

The environmental policy represents the main support for Bucharest City Hall in implementing the
general and specific environmental objectives and in elaborating a strategy for the permanent
evaluation of the established objectives.

The Bucharest City Hall policy was established and defined by the General Mayor. For its efficiency the
environmental policy is periodically updated so that afterwards modifications to be reflected.

The competent and well trained employees of Bucharest City Hall will consider a policy for
preventing and reducing the environmental impact of the activities within Bucharest City Hall.

THE INITIAL ENVIRONMENTAL ANALYSIS

The implementation of the EMS began with the initial environmental analysis, which has two
components:
© To establish the relevant environmental aspects within Bucharest City Hall
headquarter by field studies. For this purpose several questionnaires were
conducted and a complete data base was made.
Afterwards data were organized according to their importance so that the main
problems to be solved first.
The total points for each environmental aspect consists in a ponderate sum of the
marks for each criterion :

Where:

p, » represents the importance of each criterion

n, » represents the mark for each "i" criterion ( marks can be 1,3, 10 or 30 according
to the importance of the criterion)

CRITERIA WEIGHT EVALUATION

)

I, 2 2 1 1 0
Cr. 0 0 0 | 1 0
Cr. 0 2 0 0 0 0
Cr. 1 2 2 2 1 0
Cr. 1 1 2 0 1 0

It 2 2 2 2 2 2 2 0

. 1 1 2 1 1 0 1 0

. 1 1 1 1 1 0 1 0

Id 2 2 2 2 2 2 [ 2 2

tal il i il il 2 il

A 08

@ To evaluate the specific activities concerning the environment within BCH so that
all needed operational and system procedures to be identified.

04
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PROGRAMUL DE MANAGEMENT
DE MEDIU IMPLEMENTAT IN PRIMARIA
MUNICIPIULUI BUCURESTI

Pe baza rezultatelor Analizei Initiale de Mediu s-au precizat un numar de 4 obiective de
mediu si |6 tinte, elaborandu-se Programul de Management al Primariei Municipiului
Bucuresti.
S-au stabilit termenele, responsabilitatile si resursele financiare pentru atingerea
obiectivelor si tintelor de mediu.
Documentele Sistemului de Management de Mediu implementat in Primaria
Municipiului Bucuresti sunt:

® Declaratia Primarului General;

©® Manualul de Management de Mediu;

® Proceduri generale;

® Proceduri specifice.
Prin punereain practica a Sistemului de Management de Mediu in Primaria Municipiului
Bucuresti ne-am angajat sa ne desfasuram activitatile respectand calitatea, sanatatea,
siguranta si respectul fata de mediul inconjurator tinind cont de necesitatile si
asteptarile angajatilor si ale cetatenilor Capitalei.

PIETELE ECOLOGICE
S| ECO-ETICHETAREA MAGAZINELOR

Scopul proiectului ECOMARKET: dezvoltarea instrumentelor pentru evaluarea si

reducerea impactului asupra mediului generat de activitatile din piete si magazinele cu

véanzare cuamanuntul din cadrul pietelor situate in Bucuresti.

Obiectivele principale:

O dezvoltarea unei metode de evaluare a mediului care sa permita oricarei
piete/magazin sa isi stabileasca nivelul impactului asupra mediului;

® reducerea consumurilor de utilitati;

© reducerea cantitatilor de deseuri si colectarea selectiva;

@ diseminarea rezultatelor si a informatiilor legate de eco-etichetare, prin
organizarea de simpozioane;

© realizarea unei pagini web;

O producerea si distribuirea de brosuri, fluturasi, volante;

Pietele si magazinele eco-etichetate prin programul ECOMARKET sunt obligate sa

intruneasca anumite standarde referitoare la diversi parametri, cum ar fi : consumul de

energie, apa, managementul deseurilor; consumuri interne, produse si alti parametri

care pot avea direct sau indirect impact asupra mediului.

METODOLOGIE S| REZULTATE

O Elaborarea Metodei de evaluare a mediului
® au fost analizate metodele existente, au fost stabilite aspectele
relevante ale impactului pe care il are asupra mediului comertul cu
amanuntul, au fost desfasurate analize la fata locului in pietele si
magazinele selectate;
® s-a elaborat prototipul metodei de evaluare a mediului care include
metode de culegere si inregistrare a datelor si un model pentru
calcularea nivelului de impact asupra mediului.
® Testarea metodei de evaluare a mediului in mai multe magazine si piete agro-
alimentare
© Analizarea metodei de evaluare a mediului
O Stabilirea versiunii finale a MEM, imbunatatirea acesteia, in urma analizarii.
© Elaborarea schemei de eco-etichetare, in baza MEM si a experientei europene
relevante in domeniu.

ELABORATING THE ECO-LABELLING SCHEMES

In order to make the criteria set acceptable and feasible, during the elaboration process
were been taken into consideration the differences that are evident for various
conditions for food markets and retail shops in Romania and in Europe.

As mentioned earlier, eco-labels are considered to be a strong and effective method to
"green" market products and services, there by making it easier for consumers to
identify products and services that are friendly to the environment.

In general the criteria for the voluntary ecolabelling scheme for retail trade are
determined on basis of the principle that the label is awarded only to those
products/services with the lowest environmental impact.

Two sets of Eco-labelling criteria have been developed in the ECOMARKET project:

0 Voluntary Eco-labelling Scheme (VES) for Retail shops

@ The Ecological Market Model for Food Markets (Food Market Ecological Model or
FMEM)

The ECOMARKET Voluntary Eco-labelling Scheme (VES) and the FMEM both aims to
limit the main environmental impacts. In particular they aim to:

® reduce energy consumption;

® reduce water consumption;

® reduce waste quantities and increase/improve recycling;

® promote the use of renewable resources and of substances which

are less hazardous to the environment;
® promote environmental communication and education.

The principles of the ecolabelling scheme are:

® The Scheme is voluntary

® The scheme has to be administrated by an independent third part:
The Bucharest City Hall

® The costs are supported by the applying retailer or Food Market

©® Upon application all types of retail shops (with a few exceptions)
found to meet the criteria are awarded the eco-label

® The criteria should be updated regularly due to new knowledge
and technology.

After evaluating these principles and the marks for each parameter the Voluntary Eco-
labelling Scheme has been implemented in five pilot-locations: CRISTIM 2
PRODCOM, RAMAX IMPEX COM, GTR GRUP and KAVIAR HOUSE in Domenii
Food Market and MEDA PROD 98 in Obor Food Market.
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SCHEMA DE ECO-ETICHETARE

Eco-etichetarea este o metoda pentru stimularea comercializarii de produse si servicii
"verzi", fapt care faciliteaza consumatorilor alegerea acestora. Pentru a stabili criterii
acceptabile si fezabile, a fost luata in considerare varietatea de conditii de functionare a
pietelor si magazinelor atat din Romania, cét si din Europa.

Ciriteriile pentru schema de eco-etichetare voluntara pentru comertul cu amanuntul
sunt determinate pe baza principiului conform caruia eco-eticheta se acorda doar
acelor produse si/sau servicii care au cel mai redus impact asupra mediului.

in cadrul proiectului Ecomarket au fost stabilite doua tipuri de criterii de eco-

etichetare:

© Schema de Eco-etichetare Voluntara (SEV) pentru magazine cu vanzare cu
amanuntul;

® Modelul de Piata Ecologica pentru piete (MPE)

Ambele tipuri de criterii urmaresc reducerea impactului asupra mediului prin:

® reducerea consumului de energie;

® reducerea consumului de apa;

® reducerea cantitatilor de deseuri si sporirea/imbunatatirea reciclarii;

® facilitarea utilizarii resurselor regenerabile de energie sia
substantelor care sunt mai putin daunatoare mediului;

® promovarea comunicarii si educatiei in domeniul protectiei
mediului.

Principiile schemei de eco-etichetare sunt:

® schema este voluntara;

® schema este administrata de o terta parte, independenta - Primaria
Municipiului Bucuresti;

® costurile sunt suportate de magazinul/piata care aplica;

® in urma aplicarii, toate tipurile de magazine/piete care intrunesc
criteriile de eco-etichetare dobandesc eco-eticheta;

® criteriile trebuie actualizate periodic, datorita imbunatatirii continue
a cunostintelor si tehnologiilor.

in urma analizarii principiilor si a evaluarii calificativelor pentru toti indicatorii, schema
de eco-etichetare voluntara a fost implementata in 5 locatii pilot, CRISTIM 2
PRODCOM, RAMAX IMPEX COM, GTR GRUP si KAVIAR HOUSE din Piata Domenii
siMEDA PROD 98 din Piata Obor.

As a result of the initial environmental analysis, the Environmental Management
Program for Bucharest City Hall consisting in 4 environmental objectives and
|6 targets, was established.
Besides, terms, responsibilities and financial resources were also established so that
each objective and target to be accomplished.
The Environmental Management System consists in the following documents:

©® General Mayor Statement

® The Environmental Management Book

® General procedures

® Specific procedures
Implementing this environmental management system comes as a support for the
municipality concern to the environment, health and safety both for Bucharest City
Hall's employees and also for all citizen in Bucharest.

ECOLOGICAL FOOD MARKETS
AND ECO-LABELLING
RETAIL SHOPS WITHIN FOOD MARKETS

The purpose of the project Ecomarket has been to develop instruments for the

assessment and the reduction of the level of environmental impact from Food Markets

and Retail Shops situated within Food Markets in the greater Bucharest area.

The main objectives of the project has been to :

© Develop an easy-to-use environmental assessment method (EAM) allowing any
given Food Market or type of Retail Trade shop to assess the actual level of
environmental impact

@ Reducing the overheads consumption;

© Reducing the production of waste and encouraging waste collection on
categories;

@ Spreading out the knowledge of the project and the results and the concept of
eco-labelling in general;

© Construction of a website

@ The production and distribution of brochures and leaflets

@ Determination of criteria and formal rules for an ecolabelling scheme for retail
trade, in order to have an instrument to reduce direct and indirect environmental
impact from Food Markets and Retail Shops.

Food markets and retail shops trade that wishes to use the Eco-labels that have been

developed during the ECOMARKET project, is thus obliged to meet certain

environmental standards covering various parameters. This are parameters like

consumption of energy and water, handling and disposal of waste, assortment and

internal consumption and other parameters that can have direct or indirect impact on

the environment.

METHODOLOGY AND RESULTS

The technical part of the project has consisted of the following main stages:
O Elaborating an environmental assessment method (EAM)
® Existing experiences of environmental assessment and ecolabelling
of service related business areas were analysed and evaluated,
relevant key figures for environmental impact from retail trade
were gathered, and preliminary field studies on the environmental
impact in test markets and shops were carried out.
® The gathered information was used to design an EAM prototype,
including methods of data collection and registration and a model of
calculation for the level of environmental impact.
@ Testing the environmental assessment method on a number of retail shops and
food markets
© Evaluating the environmental assessment method
@ Determination of the EAM in the final version, optimising feasibility, acceptance
and relevance of the EAM in accordance with the evaluation procedure
© Elaborating a voluntary ecolabelling scheme based on the EAM and European
experiences
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METODA DE EVALUARE A MEDIULUI

A fost elaborata in baza cercetarii si analizarii metodelor existente si a colectarii si
evaluarii datelor dintr-o serie de magazine cu vanzare cuamanuntul si piete.

MEM se fundamenteaza pe efectele directe asupra mediului care deriva din consumul
de energie si apa si pe cele indirecte, generate de varietatea de produse, si are la baza
indicatorii de mediu.

MEM este un instrument informatic care valorifica datele culese si inregistrate, urmand
a fi utilizat de catre expertii din Primaria Municipiului Bucuresti in cooperare cu
managerii de piete si magazine.

Estimarea nivelului impactului asupra mediului este generata in mod automat, prin
acordarea unui sistem de punctaj, fiecarui parametru de mediu relevant pentru piete
sau magazine.

Sistemul de punctaj a fost stabilit in baza datelor culese din 20 piete reprezentative si |10
magazine.

Punctajele se acorda pentru date cuantificabile precum consumul de energie si pentru
date calitative precum implementarea sistemului de monitorizare si a gradului de
constientizare a problemelor de mediu, reflectate prin prezenta unui management
adecvat al deseurilor. Punctajul acordat este cuprins in intervalul delaAlaM, unde
A corespunde celui mai redus impact asupra mediului.

Pentru exemplificare s-a ales indicatorul ,,Consum de apa", valorile fiind prezentate in

tabelul de mai jos:
Sistem de punctare pentru consumul de apa
X= Consum de apa, m/m*

A 0 <X< 6
B 6: < X< 19
C 19 [<X < 7
D 1! <X < 3
E 33 [<X<| 2

F 9 <X < 7
G 7 | <X <| 4,04
H 404 [<X <] 4

I <X<[| 51

J 5 <X<| 575
K 575 <X <[ 632 |
L 632 [<X <[ 689 |
M 689 | <X

Punctajul pentru acest indicator trebuie sa fie echivalent cu calificativul D sau mai bun,
pentruaobtine certificatul ecologic.

in urma evaluarii calificativelor pentru toti indicatorii, modelul de piata ecologica a fost
implementat in doua locatii pilot, Piata Obor, sectorul 2 si Piata Domenii, sectorul |.

THE ENVIRONMENTAL ASSESSMENT METHOD

The environmental assessment method (EAM) has been elaborated on the basis of
research in and evaluation of existing environmental assessment methods used for
service related enterprises and the collection and evaluation of data from a series of
retail trade shops and food markets.

The elaborated EAM is concentrated on direct environmental effects derived from i.e.
the consumption of energy and water and indirect effects from i.e. the variety of
products and is based on the principles of environmental indicators.

In its final form the EAM consists of an electronic assessment tool in the form of a
spreadsheet that combines data from collection and registration. It is designed to
function as a helping tool to be used by experts from the Bucharest City Hall in
cooperation with shop/FM managers or others with access to the necessary data.

The estimation of the level of impact is in most cases going to be generated
automatically by a scoring system in which each RS or FM is given a score on various
environmental parameters.

Data has been collected from 20 Food Markets and 10 Retail Shops that are
representative.

Points are given for quantifiable data like consumption of energy and qualitative data
like the implementation of monitoring systems and the level of environmental
awareness expressed i.e. through the presence of proper waste handling facilities.

By transferring all assembled data from using the EAM questionnaires into the EAM
software tool the shop or Food Market is given a scoring mark from A to M, A being the

best possible environmental score, corresponding to minimum environmental impact.

In order to present an example we have chosen the "Water consumption" parameter,
whose values are listed below:

Scoring system for Water consumption
Mark X= Water consumption, m*/m*
0

A <X < 6!
B < X< 19
C 9 [<X< 7
D <X< 33
E 3 [<X<[ 2
F 9 < X< | 347
G 7 [ <X <| 4,04
H 404 [<X <
| 1 [<X< 1
8 [<X< 75
75 [<X <[ 632
L 32 |<X<| 689
89 [<X

The rank for this parameter must be equivalent to a D mark so that the market to
obtain an ecological certificate.

After evaluating the marks for each parameter , the ecological market model has
been implemented in two pilot-markets: Obor Food Market, sector 2 and Domenii
Food Market, sector |.
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